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LEARNING AND ASSESSMENT PLAN

Stage 2 Media Studies
	School
	Mark Oliphant College
	Contact Teacher
	Craig Brown

	Other schools using this plan
	


	SACE

School Code
	
	Year
	
	Enrolment Code
	
	Program Variant Code (A–W)

	
	
	
	
	Stage
	Subject Code
	No. of Credits (10 or 20)
	
	

	2
	6
	5
	
	2013
	
	2
	M
	E
	S
	20
	
	


COHORT/CONTEXT DESCRIPTION
	This should describe:

· the cohort of students (e.g. student background and learning needs)

This is a category 1 school and the class consists of a range of students from many different socio economic areas and culture backgrounds. The prior learning is varied from no experience with Media Studies to some students have undertaken a semester of Multi Media at Year 11 where they practiced camera, editing and group collaboration skills using computer technology. The class consists of 15 students from and includes representation of international students and local ESL and NEP students with overall a wide range of English communication skills. To support the students they all have a MacBook during the school day with the appropriate software used in Media Studies. Many are keen to study Media Studies at University or Tafe.



PROGRAM DESIGN

	This should describe:

· how the program has been designed to engage the range of students in the cohort described above

· the intended delivery of the program (e.g. students will undertake elements of the program off-campus, program delivered in single and block lessons across a 5-day cycle)
· topic choices (e.g. option topics) and give details of negotiated topics

The program is advertised as ‘Media Studies ’. Topics include ‘TV advertising’ and ‘Creating Multimedia Texts’. TV series and programs and other documentaries are used to inspire students and model what is possible with digital technology with a limited film crew, equipment and budget. 
Students are supported within school with access to the assignments across the school and at home with resources on the internet. In conjunction with special support for ESL and NEP students. Internet equity issues are dealt with by providing computer access during class time or through the school’s commitment to on-line accessibility, e.g. before school, study periods, wireless network and homework club time.

There are three lessons a week, each consisting of  100 minutes. The nature of the topic encourages students to work outside of the school environment.

The program relies on and promotes the identification and action of individuals within a group working towards a common goal. Students are encouraged to work both individually and in groups of two or three to experience different roles within the group – e.g. cinematographer, editor, director, researcher.



CAPABILITIES, LITERACY AND NUMERACY OPPORTUNITIES

	This should explain:

· how the program provides opportunities for students to develop their capabilities and their literacy and numeracy skills (e.g. strategies and resources)
Capabilities
Communication is developed as students use media conventions to create media products for particular audiences. Work is developed through students realising the breadth of career opportunities in the media industry through their hands-on experience in the media production process. Learning involves research and critical thinking about real life contemporary issues and how they can be addressed in a multimodal ways.

Literacy and Numeracy skills
Explicit task description and modelling supports development of students’ literacy and numeracy skills. 
Students critically research, analyse, interpret, evaluate and reflect on a range of media texts.

Numeracy skills are developed through practical components of the program, e.g. using technology to create time codes during the editing phase, work within time constraints and create production schedules.



	Subject:
	Media Studies
	Variant:
	
	School:
	Mark Oliphant College
	Contact Teacher:
	Craig Brown 


ASSESSMENT OVERVIEW

Complete the table below to demonstrate how the set of assessments addresses all of the learning requirements and assessment design criteria.
	Weighting of Assessment Types
	Name of Assessment

(as described in the assessment details following)

	Learning Requirements

(Indicate the Learning Requirements addressed)
	Assessment Design Criteria

(Indicate the Assessment Design Criteria addressed)

	
	
	Communicate informed responses to local, national, and global media issues
	Research and analyse media texts and contexts
	Analyse the ways in which societies are represented by media
	Analyse their own and others’ interactions with media
	Reflect on aspects of the dynamics of the media industry
	Apply knowledge of forms, contents, contexts, and audiences to design and produce creative, practical media texts
	Knowledge and Understanding
	Research and Analysis
	Producing
	Communication

	Assessment Type
	Weighting
(%)
	
	
	
	
	
	
	
	
	
	
	

	Folio
	30
	Media exploration (internet)
	✔
	
	
	
	✔
	
	1
	1,2
	
	2

	
	
	Media exploration (television)
	
	✔
	✔
	✔
	
	
	3
	2
	
	2

	
	
	Media interaction study (music)
	
	✔
	✔
	✔
	✔
	
	2
	1,2,3
	
	1,2

	Product 
	40
	Product 1 (TV advert)
	
	
	
	
	
	✔
	2
	
	1,2
	1

	
	
	Product 2 (Music film Cilp)
	
	
	
	
	
	✔
	2
	
	1,2
	1

	External component
	30
	Investigation
	Please refer to the Subject Operational Information


Six or seven assessments.  Please refer to the Media Studies Subject Outline.

(Note:  to record any changes to the assessment outline, please use the Addendum to Learning and Assessment Plan attached.)
	Subject:
	Media Studies
	Variant:
	
	School:
	Mark Oliphant College
	Contact Teacher:
	Craig Brown


ASSESSMENT OVERVIEW

Use the table below to provide details of the assessments designed to provide opportunities for the range of students in the cohort to show evidence of their learning against the performance standards.
	Name of Assessment
(Assessment Type)
	Description of Assessment (a description of the flexible, and where appropriate, negotiable, ways in which students show evidence that demonstrates their learning against the performance standards, including to the highest standard)
	Assessment conditions as appropriate (e.g. task type, word length, time allocated, supervision)

	Media exploration

(Folio)

The Internet
	Students will explore and reflect on the issues raised and related to the Internet. They will focus on: 

-new information and communication technologies and how it affects the development of the internet.

-How it has given individuals access to the global community.

-What the implications are if/when individual organisations or governments control access to the internet.

-How they use the internet and for what purposes. Is it better than old techniques?


	Students will present their findings in a written or a multi-media presentation. 700 words

	Media exploration

(Folio)

Television Genres
	Students will be exploring and reflecting on questions that arise from the study of one television show from a recognisable television genre. 

Guiding questions for students to address.

1. In what ways does your chosen television show conform to or challenge the conventions of it genre?

2. How do the producers of your television show create and maintain their appeal in your chosen show?

3. In what ways do media audiences identify with or challenge individuals who appear in your chosen show?

4. How do ethical and legal constraints impact on the production and broadcast of the show?


	Presentation will be either a web page or a multimedia presentation with at least 1 section addressing each area. 800 words


	Media interaction

(Folio)

Music and the Media
	This interaction links to the music production.

Students will be required to analyse their personal attitudes and behaviours towards the music they listen too. It will also require them to broaden their thinking to include related issues that affect society in general.

When analysing the music students must consider the 4 key areas of:

-Music audiences

-Music representation

-Music conventions

-Music organisations.


	Presentation of this assignment will be a report that can either be a written piece or a multi-media presentation. 800 words


	Product 1

(Product)

Advertising and audiences

TV adverts


	Students are to create two, thirty second television adverts aimed at different audiences and must incorporate different purposes and techniques. 

The students are to address different techniques to target different audiences and be able to demonstrate and explain their reasoning for each technique used.

Students need to incorporate post production editing to enhance the techniques both visual and audio to enhance their advert.

 Yellow = changes to program see Addendum
	This task is to by completed individually. 

Students must include planning, story boards and scripts for assessment. 

Each advert is to be 30 second in length.

Student will also be required to include a producer’s statement on each advertisement (maximum 250 words per advert).

Final presentation of advertisements will be presented on a DVD.  

	Product 2

(Product)

Music and media
Video Film Clip
	Students will be immersed in music video film clips and view how directors present their interpretation of the music. 

Students are to create their own film clip. They are to use an original or commercial artist’s song. Students are to interpret what the artist is trying express and create a music video film clip demonstrating their understanding of how music can be portrayed in the media.
Yellow = changes to program see Addendum
	Students will need to show planning and reasoning about why they are using certain techniques, including how they intend to film and must include story boards and a producer’s statement of a maximum of 500 words. Film clip must be between 3 and 5 minutes.   

Final presentation to be a DVD.

	Investigation

(External component)
	Students undertake an independent investigation of a current media issue (within last 12

months) and present their findings. The focus of the investigation is the cultural, political, or economic impact of media on contemporary society. Through the investigative process, students develop skills in selecting and synthesising information from a range of primary and secondary sources. Students use their skills of critical analysis to review, interpret, and evaluate information and viewpoints. Students use data from these sources to reach a logically developed conclusion.
	A maximum of 2000 words if presented in written form or the equivalent if presented in multimedia form.


Addendum to:

LEARNING AND ASSESSMENT PLAN

Stage 2 Media Studies
	School
	Mark Oliphant College
	Contact Teacher
	Craig Brown

	Other schools using this plan
	


	SACE

School Code
	
	Year
	
	Enrolment Code
	
	Program Variant Code (A–W)

	
	
	
	
	Stage
	Subject Code
	No. of Credits (10 or 20)
	
	

	
	
	
	
	
	
	2
	M
	E
	S
	20
	
	


CHANGES MADE TO THE LEARNING AND ASSESSMENT PLAN

	Describe any changes made to the Learning and Assessment Plan to support students to be successful in meeting the requirements of the subject. In your description, please explain:

· what changes have been made to the plan

· the rationale for making the changes

· whether these changes have been made for all students, or individuals within the student group.

Product 1

Changes made were to allow students to work in groups and also to create 1 advert each instead of 2. Changes made to allow group work and all more focus on making one good product also allowing adverts of different lengths. E.g.30.45 or 60 seconds.

Product 2

Product 2 has changed to a production of a Documentary. 
In this assessment task students will create a Documentary between 2 and 7 minutes. Students may choose any topic or issue to create your documentary. Students may choose to follow the traditional conventions to create your documentary or you can be creative and present your documentary in a new innovative form. Students need to target and identify the group or groups of people you are aiming the documentary towards. 

This task is to completed individually.

Change made due to class interest in documentaries.




PRINCIPAL ENDORSEMENT

The changes made to the Learning and Assessment Plan support student achievement of the performance standards and retain alignment with the subject outline.

	Signature of Principal or nominee
	
	Date
	


	To fill out the information below please double click here.

	Recommended by Principal or nominee (signature)
	
	Date
	

	
	
	
	

	Signature of SACE Board Officer
	
	Date
	

	
	
	
	

	SACE Board Officer Number
	
	Approved / Not Approved

	
	
	
	

	Accession Number
	
	Expiry date of Learning and Assessment Plan
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